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Visual rhetoric Analysis
Introduction
Visual rhetoric is the persuasive use of images to cinvey a meaning or an argument. This paper provides an analysis of the use of visual rhetoric in cosmetic advertisements and information sharing to the potential and already consumers of the product.
The Analysis of the Use of Visual Rhetoric in Print Advertisement
Visual rhetorics is a key component in advertising.  It command attention and leads to curiosity. It is the most appropriate way to go in global advertisements. This advertisements inform, persuade, remind, influence and at some point change opinions towards what is being advertised. Visual rhetoric is demonstrative and thus readily attract the audiences. The pictures also help in showing results for the products use. For example an anti-aging cream will have a photo of an aged face and another of a rejuvenated face which appears after using the cream. 
Visual rhetoric’s also speak better than words. People tend to believe by seeing more than hearing. The use of celebrities to as the people on these visuals makes the products sell as people who admire the celebrities will purchase the product. Visuals are more real unlike verbal descriptions. Visuals target a large audience whether literate or illiterate because photos provides an explanation better than words. A displayed image will be seen by all people including those who may not wish to. Once one has seen the image, they will definitely be able to understand the message being conveyed. A visual image is stored long in the mind compared to words. One might readily forget a writing they saw but hardly forgets what they have seen. Visual rhetoric enhance people’s emotions. This way they are able to awaken the love and desire one has. One may really want to be like a certain celebrity. When she sees influential images like a successful plastic surgery, one readily opts to do it to attain their desires. 
Visuals tend to convey similar messages. Whereas words might be understood and interpreted differently by different people, visuals tend to reduce this bias. When people see an image of a woman on a lipstick in a cosmetic advert, they will definitely realize that it is the lipstick that is being marketed. 
Print Advertisements for Cosmetics and the Visual Rhetoric Techniques for Their Analysis
One-touch skin smoother is a face make up used to smoothen the face.  It uses a prop. A beautiful woman’s face is on the advert. It’s clear how her face has been smoothened by the product. The Real Jessica is a hair advertisement. It uses Marie Claire a model for the advert.  Marie has the hair on her head and she looks attractive. A fluid Eye color-12 shade is an Eye tint that uses Giorgio Armani a model to advertise. She’s presented after application of the tint.   Milani is a cosmetic company that advertises many cosmetics including lipsticks and pods. It uses two beautiful women for the advert. Both women have their lips well colored and their faces podded. Cover Girl is a cosmetic company. On one of its mascara advert, it uses an image of a woman with her eye lashes darkened and thickened with mascara. The woman looks seductive. Dream Bouncy, is a pod advertisement of Maybelline cosmetic company. On the advert the pods holder is used. The cover color is the pod’s color. Eye Gaze is the best to analyze this image. It targets the customer’s eye. Since its so appealing, the customer doesn’t hesitate to buy it on seeing it. Another advertisement of Maybelline cosmetic company is an eye pencil one. On the advert is a woman’s image whose eyelids are done. A pencil and the holder of the various colors are the other images on the advert. The camera however concentrated on the woman’s eyelids to catch audience’s attention. Face Off is a plastic surgery advertisement. It uses a woman’s image whose one side of the face all the way to the neck area looks like it is burnt. However the other side of the face which is a resultant image of the surgery, looks beautiful and attractive. The image targets the audience eyes. The image is both scary and very attractive on the other hand. Purplehaze is a purple lipstick advert. The advert uses a woman’s image. She has a purple lipstick. This image is a prop in the advert. It supports the potential of the lipstick. Princess Pat advertises lipsticks. On her advert, her image on the lipstick plus the lipstick is used. She models and thus she attracts her audience by her awesome look. The use of models attracts customers because all the fans would want to be like celebrities. The cameras focus the image on the specific areas or parts being advertised. This makes the results of the product more real. Props are also supportive elements. They support the advert by making practical that which would otherwise be impractical. The eye gaze technique targets the audience’s eye. It thus attracts markets because it not only targets the consumers of the product but everyone. One person therefore who is not necessarily a consumer, on seeing the product can suggest it to a known consumer. Setting is another visual rhetoric technique analysis. It makes use of computer settings. This includes the use of pop-ups. This is also a very efficient way of advertisement. It targets all the users of computers.                                                                                                                                                                                                                                                              
Conclusion
The use of visual rhetoric is the best approach for global advertisement. This is already working in the cosmetic industries where companies use models, props, settings, eye gaze and cameras to sell their products. 
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